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Even though I have been writing for most of my life and I have been a journalist working in pro-
fessional settings for a couple years, I have never undergone a project like this one. Never have 
I gone so in depth into every aspect of a magazine nor have I had to do every part myself. 

This has been an incredible journey and I have honestly enjoyed every part of the independent 
magazine journey. From the initial idea planning with a paper and pen, to figuring out what our 
magazine stands for, what we want to share and what we want to accomplish as a publication. 

This has been a satisfying project and a testament the energy, effort, time and tears that go into 
any monthly magazine. After this project I think I finally fully understand ‘The Devil Wears Prada.’ 
Welcome to my portfolio. A sizeable work that begins with a creamy, pure drink of hipster journal-
ism (milk.) and with a stumble and a rumble and tumble comes to ask a question a the end with a 
dash independent spirit (H?W). 

Enjoy and have fun!

WELCOME TO THE GLASS HALF FULL (OF MILK.)
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REVIEW OF MILK.

When I first found milk. online in August 
before I moved to Bath, I was disap-
pointed at what I saw. At first glance 

the online magazine had a clean and pure look, al-
most like a fresh glass of milk which I thought was 
quite clever, but with a second look I realized that 
the clean, attentive atmosphere of the website 
stopped at its layout. The sections did not seem to 
include some categories I thought were important 
for this type of publication, like books and literature 
(especially because of Bath’s historic and literary 
significance), and no entertainment section for up-
coming events both at Bath Spa University and in 
the city of Bath itself. Perhaps these things are just 
filed under another heading and I am just not look-
ing hard enough. 

When reading through some of the articles 
currently on the website it became clear the much 
of the tone throughout the articles seemed not to 
match the content. I’m sure milk. aims to have a con-
versational tone to relate to their assumed younger 
audience. The tone is probably aimed at anyone in 
uni (of course) and maybe even people living in Bath 
and interested in what is going on around them 
without a tone as formal as any other magazine in 
Bath. But the tone only seemed to fit certain articles 
and certain sections. The tone does not seem like an 
all-encompassing theme to cover any topic in milk.’s 
pieces. 

The folksy, ‘let’s just have a chat’ tone that does 
work for Lifestyle and even some Showcase pieces 
(like the ‘milk. Loves: Valentine’s Day list piece from 
February 2014) but this same tone and style simply 
does not work for certain stories, especially stories 
that have been labeled news, like the ‘Social Media: 
A Force for Good’ article from April 2014. ‘Social Me-
dia: A Force for Good’ could have been a fine article 
if it had not felt like a big question mark. Without 
addressing the main issue of how women are por-
trayed in the media and instead wrote about the 
media itself, a topic that has been over-talked in my 
opinion. Certain lines were not backed up by cita-
tion and some just seemed like a vague attempt at 
a word count. Because honestly when has anyone 
ever said, ‘social media causes nothing but trouble’? 
Social media may be one of the most contested 
topics in modern society and the author wrote it off 

in one fell swoop. In no way am I disapproving of 
the author’s style but I do wonder about the style 
of the magazine as a whole. This social media article 
was not a single case, just one I happen to have a 
particular interest in since I have been a dominantly 
political and social journalist for the past two years. 
Hopefully changes to style and subject matter will 
improve with the magazine going online and fac-
ing the challenge of posting new content almost 
daily.

I could continue to complain about how unorga-
nized the website is, how the tone does not seem to 
match the article, and the lack of new content. But 
I know that we are in the throes of an upheaval, a 
total system change. milk. was once a once annual-
ly printed magazine for the enjoyment and pride of 
the publishing department and pretty much no one 
else. I have only talked to a few people outside of 
the publishing department and none of them knew 
what milk. was or even that the Bath Spa University 
even had an online publication, or a publication at 
all. To be fair some of these people are first years, so 
maybe that is just something people will find out 
about once they are at uni for a while. 

I do hope to be involved in many promotional 
events, and write as much as I can while still balanc-
ing my other classes and commitments. Hopefully 
with the help of the current milk. team we can all 
work together though any obstacles and create a 
truly cool online magazine. 

7 October, 2014 

See current milk. review and creative 
re-structuring ideas on Page 8

 OCTOBER 2014

MAY 2015

 OCTOBER 2014



MY ROLE AT MILK.

My primary duty at milk. was to write and I wrote specifically for the Culture section. Al-
though I was mainly a content contributor, I also guest edited several pieces for the maga-
zine and helped out with promoting and marketing opportunities. Parts of the edited articles 

are shown below and the continuation of the articles can be found in the Appendix.

For milk. I wrote articles about literary events, local people in Bath and events happening in and 
around Bath. All of the articles I have written are currently at different stages though. Two of the 
articles should be published soon so they are being presented ‘As if Published,’ several of them nev-
er made it to publication partially because of the confusing process through which milk. operates on 
Google Drive, but mostly because I decided I wanted to keep certain ideas for articles for my inde-
pendent magazine. Most of those ideas did make it into my independent magazine, H?W. One article 
though was successfully published at the beginning of the year and remains to this day one of the few 
literary pieces on the milk. magazine website.

I had proposed a few articles that I later put in my independent magazine. These include ‘Art of Bath,’ 
‘How to Become Vegan’ and ‘How to Make a Name for Yourself on YouTube.’ 

Although I would have liked for these articles to go up on milk. to reach a larger audience, I am glad 
that they ended up in H?W. I truly enjoyed making H?W and I felt like I thrived in an independently 
run environment with  group that was honest and communicated with ease and enjoyment, all joined 
together by a single goal-- to make a cool, new, never-before-thought-of magazine. And I would like to 
report that we have accomplished our goal.
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MILK. REFELCTION + EVALUATION, MAY 2015

I don’t know what the system was before milk. ditched the idea of having only a printed publica-
tion and decided to venture into the complex world of online journalism, we are still journalists 
right? The lack of communication between second-year content contributors and sub-editors, and 

third-year contributors and editors, has been less than desirable. The Google Drive/WordPress system 
currently in place is confusing even to those who are supposed to know what is going on
What has changed, what hasn’t: no advertising, no events, no one knows what milk. is, no involvement 
in the campus, our events suck, no communication between teams, the third-years are so busy with 
their own work that they have a hard time keeping up with the plethora of articles coming in daily.

The interesting part is, even with the magazine going online and more promotional events, that not 
many people know what milk. is, this time almost a year later I have been able to talk to many more 
students of all different grade levels and the statistics of those who know about milk. to those who do 
not is still staggering.

I am not just saying this though and expecting others to fix it, and I do have hope for those who will 
soon become the third-year contributors and editors of milk.

I have messed up too though. I wanted to contribute more content and be more involved in learning 
the ins and outs of the Google Drive system in an attempt to not only understand a system that usually 
confounds me but to also gain the knowledge to more design in the future. Certain articles I have writ-
ten did not become published partly due to the third-year’s busy schedules but also my own negligence 
when it came to checking emails and checking Google Drive for updates. I would like to think I have 
improved this year but I do still have some contention with the way milk. is run.

I have a couple ideas on how to improve the problems milk. is currently facing. To further re-vamp 
milk. by either changing the style in which content is uploaded to the magazine would be an interest-
ing and possibly life-giving change. Since milk. already has a tone going that is more like a conversation 
between students rather than a publication or news source sharing information, why not take advan-
tage of that casual style and take it a step further. There are some online publications now that allow 
staffers and writers to post content without hardly any editing or retouching, it is up the writer herself/
himself to chose content, decide on a date and get the content up as quickly as possible. 

A system like this fits well into an audience of mainly students that searches the Internet and reads 
blogs on their phones and tablets. Because the milk. team is run almost entirely by students, this sys-
tem may not entirely work at first but could be altered slightly by creating a simple ‘phone tree’ type 
structure for the process of sending a finished article up the chain of command. The article author 
uploads the article as a draft to WordPress as a draft and tells someone in the publishing department to 
edit and send back the article; the author then sends it on to an upper staff member with proof of the 
sub-editor’s approval; the upper staff editor quickly approves the article for general errors and approves 
its upload to milk.’s WordPress blog. If any changes have been after that are unsuitable to milk.’s editing 
team then the article may be taken down immediately. 

Either that or expand the editing and marketing staff. Now I know expanding the staff is a bit of a 
stretch considering that the publishing department is relatively small at Bath Spa University, especially 
when compared to the business department or even English literature department. But it seems that 

the students in the second-year may suffer because the team of students running the magazine is over-
worked, under-motivated and over-stressed.

Admittedly it is easier to talk about a new plan than to actual implement it, as we have seen with milk.’s 
online transition, but it can also be a chance to change the way we think about media and about the 
future of magazine writing. Students will still have their final independent magazine project at the end 
of the year with more in-depth articles, long form interviews and not such time sensitive material so 
that students may learn different sides of a business that is rapidly changing.

http://milkonline.org.uk/culture/17504
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My Side of milk. : Writing Articles, Editing, Helping 
out on Promoting and Marketing Events

Articles as if Published
The two that are awaiting publication on WordPress (pictured below) have been sub-edited, ap-
proved by the management team and have matching photos that I took. They are ‘Seeing Chai: Inside 
the Perfect Cup with Ash Bailey’ (on Page 12) and ‘At Night: A Guide for the Wakeful’ (on Page 15). 



Seeing Chai: Inside the Perfect Cup with Chai Brewer Ash Bailey

Dark amber liquid tumbles and oozes from a thick glass bottle into a small paper cup, followed 
by a rush of steamed milk and foam, finished off with a dusting of cinnamon. This quick, 
natural, locally made cup of chai is frothy and comforting and it’s maker, Ash Bailey, 26, knows 

more than a few things about the perfect cup of chai.

Masala chai, more commonly known simply as chai, is an ancient tea originally from India. It is a blend 
of several spices including green cardamom, cinnamon, cloves and many others. It is often blended 
with hot milk and sugar to bring out the sweet and spicy nature of chai.   

Bailey started his career in restaurants and bars mixing cocktails, but soon traded vodka for steamed 
milk and shots for lattes. Bailey has been WORKING in coffee shops for the past eight years, and bars 
for a couple years before that and had always hated making chai.

“It was the time it took,” said Bailey, “In places you needed to be quicker you would see a chai latte in 
the queue and you just got pissed off instantly because you knew by the time you had finished that 
there would be another five drinks after that.”

So Bailey decided to design his own form of chai starter, a syrup instead of a powder, to be quicker, 
tastier and free from processed additives present in so many chai latte mixes. And so Henny and Joe’s, 
Bailey’s chai syrup company, was born. What started as a small side project soon became a full on busi-
ness with loyal customers and a dedicated following.

The brand, named for his two sons Henry and Joey, boasts a simple black and white label, Instagram 
worthy glass bottle and local, naturally sourced ingredients.

Bailey, born and raised in Bath, likes to keep the company local, “We stick as local as we can. The labels 
are printed in Bath, the designer was based in Bath, everything other than the bottle is made in Bath.”

Although the chai is made in Bath, Henny and Joe’s is on demand in France, Edinburgh, Bristol, Lon-
don and other parts of England.

As they spread to buyers outside of Bath, Henny and Joe’s still maintains environmental awareness. 

“We resue all the bottles,” said Bailey, “With all the cafes we supply, we make it cheaper for them if they 
return the bottles and that just encourages reusing and recycling.” Even customers not buying in bulk 
reuse the bottles as flower vases, containers for liquor and even decoration. Many share their creative 
uses on Twitter. {{link to twitter account}}

Henny and Joe’s has been featured in numerous magazines including British Vogue’s Christmas Gift 
List in 2014, Crumbs Magazine, Bath Magazine, Bath Life and on Food Digest’s Best Products of 2014 
list. The chai has also received the Taste of the West 2014 Gold Award for best non-alcoholic hot drink. 
Henny and Joe’s is also a finalist in this year’s Bath Life Awards in the new business category. 

But it doesn’t stop there for Bailey, even more expansion is on the horizon. New flavours of chai includ-
ing Madagascan vanilla and chocolate, a chai-based cookbook, chai cocktails and getting picked up by 
Ocado, the online supermarket, are all in the works.

Bailey looks forward to new challenges and new opportunities coming with the chai, new flavours and 
new forms to come. “We don’t want to put something out there that is sort of mediocre or like any oth-
er chai, it has to be unique and what we stand for,” said Bailey.

To get your hands on Henny and Joe’s chai syrup to create your own drinks and treats, the chai can be 
ordered online and found in the Bath Artisan Market at Green Park Station.

Henny and Joe’s chai tea (below) and more photos continued on the next 
page.
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‘At Night: A Guide for the Wakeful’ Book Review

It’s been years since you stayed up late past your bedtime with a book and a flashlight under your duvet, but 
the new book ‘At Night: A Guide for the Wakeful’ written by the mysterious A.Q. will make you want to do 
exactly that. This ‘guide for the wakeful’ is about to become your new nighttime companion. It is essential 

reading for anyone who has ever been awake in the darkest hours of the night unsure of how to spend the 
stretch of time between midnight and first light.

Entries in ‘At Night’ range from the expected, read a book, meditate and traverse a city, to the truly unique, 
contemplate the dawn of time, watch badgers and play night tennis.

Complete with stark and beautiful linocut prints by Jim Nunn to accompany the 102 activities to tempt your 
mind to think beyond the day, entice you to turn off your phone and computer, and take the night to the next 
level. Nunn’s illustrations expertly capture the mystery of the night. From a print of a dark setting sun to a 
church lit only by the moonlight. 

Topping and Company Booksellers recently held an event for the release of ‘At Night’ at the illustrator Jim 
Nunn spoke about his experience with the author and his own involvement in the book. 

The author A.Q., Alex Quick, (aka Gary Dexter) would have come but an event at 8pm was “far too early for 
him. You wouldn’t see him come out before 1am,” Nunn said. 

Gary Dexter, the author behind the pseudonym Alex Quick is a British author of fiction and non-fiction and is 
known for his books featuring collections of 102 activities. Be it ‘102 Things to Do in Winter,’ ‘102 English Things 
to Do,’ or ‘102 Ways to Write a Novel.’ Dexter has also written many other books designed to make the reader 
question the givens of literature. His book ‘Why Not Catch-21?: The Stories Behind the Titles’ 

(Article continued on Page 25)

Chai creator Ash Bailey looking 
pensive (above). Henny and 
Joe’s chai tea bottle (left).
All photos by Madison Lisle.
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SEE MORE ON PAGE 24SEE MORE ON PAGE 24

Editing Articles
Editing for ‘Ukraine’ Article is shown below with further 

explanation on Page 20

Editing Articles
Editing for ‘Bristol Flying High’ Article is shown below with 

further explanation on Page 20



Contribution to the Culture section of milkonline.org.uk and col-

laboration with Hannah Jade White on article of Topping Event, 

‘An Evening with Samantha Harvey.’ (further explanation of col-

laboration on Page 22 and full Samantha Harvey article can be found on 

milkonline.org.uk)

Process of editing and publishing the article: Transcript then Edited

Sub-edited and ready to go:
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http://milkonline.org.uk/culture/17504


Although I was not a formal editor for milk., I often did sub-editing work for class mates who 
needed an extra hand when going through the editing they had to complete when it was too 
much for one person. Here is a sample of my editing work. Unfortunately none of the fully 

edited and final copies have been posted on milk. yet so I cannot see which changes I made were kept 
and which ones were discarded. I do have my own ideas on editing and its importance in a well round-
ed and informed publication. Whether it is run by students or not does not matter, the standards for 
professional journalists is the same. Original information, grammatical correctness and interesting 
content.

The process of writing and editing other’s work is an opportunity to either be an example of the high-
est professional standards or a chance to drop the ball. I always take the time to check and re-check 
spellings of names and places, organizations and especially quotes. The interview process forms a 
relationship of trust between the journalist and the one being interviewed, that relationship should be 
taken care of and respected. Triple checking and fact checking are vital parts of editing and writing and 
maintaining a professional article and publication. 

Checking your own work is necessary but when editing someone else’s it is vital. When someone else’s 
credibilty is on the it is important to take extra precaution that not only the writer’s work you are 
editing is done justice by correcting the piece and maintaining a personal voice, but by ensuring your 
own and your fellow writer’s interests and reputation are safe. It would be one thing to have my profes-
sional reputation ruined for an outspoken cause in which I deeply believe but it is another thing entire-
ly to have your career ruined because you accidently wrote the President’s or the Prime Minister’s name 
wrong in a published newspaper or magazine. Don’t make sloppy mistakes and when editing take your 
time. 

Another important part of professionalism is that points and statements are backed up by facts and ev-
idence. I never underestimate the importance of original, first hand information. In face I do not write 
an article without contacting someone in the fieldof the subject I am researching. I do not take the 
word of a website unless I have cross referenced it with at least two other credible and trusted sources. 
I will not write something in an article unless I know it is true and several sources can confirm where it 
came from and its truthfulness. 

These rules can apply in any type of article, even if it is not obvious. Of course news articles need to 
be backed up with evidence, especially when talking about difficult, sensitive or confusing topics like 
war and finance. But having evidence to back up a statement is invaluable and adds more weight and 
meaning to an article that otherwise would look like it was hastily thrown together at the last minute 
by a couple of exhausted college students.

EDITING + PROFESSIONAL STANDARDS

As well as writing and editing for milk. I also got involved with the events that milk. held and 
I made an effort to volunteer and spread the milk. word. I volunteered at milk.’s promotional 
event at the Student’s Union on 22 April in the evening. I made an effort to engage anyone who 

walked into the Student’s Union and ask them if they knew anything about milk. magazine. If they did 
not know I would invite them to hear more about the University’s online publication created by stu-
dents, for students. I encouraged as many students walking in as possible to sign up for the milk. news-
letter so they could stay up-to-date with all milk. happenings. We also kept a tally of how many people 
came through to get an accurate reading of the success of the event. 

Although the event was not the hit party of the year, I can confidently say that at least 50 new people 
know what milk. is now that we have had that event. Hopefully milk. will have more events in the 
future and hopefully involving more people. I propose that by starting to circulate promotional infor-
mation and material earlier on to everyone in the school via email newsletters, bi-weekly Facebook 
updates and advertising on the large LCD screen in the Commons lobby.

Marketing is vastly important to an online publication like milk. Online magazines thrive on repeat 
visitors to the website and for repeated web hits. By sharing milk. events over social media and inward 
promotion, like posting an article about an upcoming milk. event on milk. itself. If the milk. team were 
to write an article about upcoming milk. themed events on the website then we know the people will 
be interested since they are already reading it, much like advertisements for other sporting matches 
during a televised sporting event. We can market to our own audience through the same means by 
which we attract them. 

This is also a great way to get people who are not in the publishing department involved in the mag-
azine. By inviting bands to the milk. event in April we attracted so many more people from a wider 
range of studies than if we had held a poetry reading alone. A great way to get more people involved 
would be invite several performers from different disciplines, like theatre, music and dance and bring 
in crowds of people. Another good way to get people involved is by making them a part of the expe-
rience and a part of the magazine.  Like we did in our independent magazine, we could have people 
who show up at the event to answer a question or two about what they would like to read about. With 
the publishing department consistently choosing article content it is surely going to entice publishing 
students but not necessarily anyone else.

It may seem like cheating to entice students to come to the event it has the desired affect. So with a 
better prize that does not get given away an hour early (like this year’s event) and a slightly more strate-
gically placed table and set up (not in the outermost hallway, slyly tucked out of the way like this year), 
then I think milk. could have some seriously successful and fun events.

Below are photos of me at the milk. promotional event from 22 April and the table set up at the event. 
Magazines, milk bottles and custard creams, a decidedly decadent treat.
(More Marketing and Promotion in the Appendix on Page 26 and Page 27)

MARKETING + PROMOTION
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COLLABORATION ON MILK.

I was lucky enough to get to work with many great writers and editors this year in milk. Even though 
the system through which milk. is operated does not necessarily promote collaboration, I was will-
ing to try something new and push myself to operate differently.

I first collaborated with second-year milk. team member Hannah Jade White on a joint article towards 
the beginning of the semester. It was great working with someone so committed, talented and flexi-
ble. Together reported on and photographed a book reading and new book release of ‘Dear Thief ’ by 
Samantha Harvey. Harvey was also there and we spoke to her and took her photos.

Collaborating on a project with someone as productive and consistent as Hannah was a pleasure and if 
all collaborations were as successful then I am sure more people would write joint articles for milk. 

Hannah and I both reported on the event and chose which parts we would write about. I took the pho-
tos that ended up being published on milk. and I have added some of them to this section. Hannah did 
the first half of the article describing the event itself and I wrote the second half in which I set the scene 
and describe the author and novel’s subject matter. We edited each other’s work and posted the finished 
article with original photos by me. 

Although this is the only time I have written a joint article this year, I have collaborated with the third-
year milk. team by accompanying them on outings that would become milk. articles. I contributed on 
these trips by taking photos and asking helping to interview certain subjects, like when we went to the 
Honey and Daughter cider farm (pictured at right) and spoke to the cider brewer, Gerard, who also 
happened to be the cider farm owner’s son-in-law. 

Although I had enough information and photos for an article, the article never went up on milk. since 
one of the third-year team members ended up covering it. But it was great to work with them nonethe-
less! I have since accompanied the third-year team on a few projects, not just to meet new people and 
experience new things, but to learn more about different styles of journalism. Collaboration can be in-
credibly helpful and insightful when done with interesting, mature and creative people. I have certainly 
lucked out when it comes to that.

Trip to Honey and Daughter Cider Farm on 
1 November, 2014 

with the milk. team.
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‘At Night: A Guide for the Wakeful’ Book Review(cont.)

Gary Dexter, the author behind the pseudonym Alex Quick is a British author of fiction and non-fic-
tion and is known for his books featuring collections of 102 activities. Be it ‘102 Things to Do in Win-
ter,’ ‘102 English Things to Do,’ or ‘102 Ways to Write a Novel.’ Dexter has also written many other 
books designed to make the reader question the givens of literature. His book ‘Why Not Catch-21?: The 
Stories Behind the Titles’ 

‘At Night’ is a contemporary meditation on what it means to switch off and see what has once been 
overlooked. In the shadows of a cold or steamy night this guide is sure to invoke new feelings of appre-
ciation for the art of a quiet night. And true to what the inside cover of the book says, ‘No self-respect-
ing night owl should be without it.’

‘At Night’ book (right). Illustrator 
Jim Nunn (below). Both photos by 
Madison Lisle

Above: Continued editing for milk. The ‘Q&A: Mykle Ellege and Krissy 
Penton’ article.

Above: Continued editing for milk. The ‘Ukraine’ article.
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APPENDIX H?W INTRODUCTION

WELCOME TO H?W MAGAZINE

Welcome to the wonderful world of H?W magazine where the turn of every page is a discov-
ery, a shock, or an ‘ah-ha!’ moment. So come on in and get ready to learn. H?W has just 
done the impossible. H?W has made learning fun.

H?W (H?W’s front cover shown at left) is an online magazine, an upcoming ebook and a print publi-
cation for anyone interested in learning about the world and expanding their knowledge of previously 
unknown topics.

H?W is split into six sections—Lifestyle, Sports, News and History, How, Arts, and Crafts. Each section 
focuses on different topics usually unexplored in modern publications.

The Lifestyle section includes articles about food and cooking, language, and life management like the 
‘How to Effectively Manage Your Time’ and ‘Four Apps to Improve Your Life’ articles. Eventually in 
later issues this section will also include topics like small interviews with people who are helping to im-
prove lives and even a section that interviews volunteers and not for profit groups. Also in future issues 
this section will include technological improvements and gadgets that H?W believes are interesting and 
worthwhile to the reader. Like if Google Glass, the Apple Watch or Microsoft Surface tablet became 
increasingly more popular, we would acknowledge and review the item in this section. This would also 
lend itself to online multi-media content like review videos of a H?W team member using the item and 
explaining its pros and cons.

The Sports section explores not only current sporting interests and patterns but historical and little 
known sports as well. In our poll we created, readers voted for the rules and history of judo to be 
shown in the magazine. We also included information about cricket and heptathlete Jessica Ennis-Hill. 
In future issues we will also report on trending sporting events like the Olympics and World Cup but 
with our own unique H?W angle.

News and History was originally Politics and History but with the articles we ended up running, the 
title of News made more sense. We do hope to include more politics in the future though. We did in-
clude an article about the UK Election explain the different parties’ platforms and who is representing 
each party. We also explore the relationship between Rome before its infamous decline and modern 
day Britain.

The How section is the crux of the magazine. Since the magazine is not set up like other publications, 
with a feature well, advertising, etc., we decided our main feature would be a series of ‘How to’ ques-
tions that interested our readers (we found out from our poll.)
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The Arts section does start with a short piece about the arts of Bath but in future issues the introduc-
tion will have different art forms to introduce the section, including ones that are generally misunder-
stood, like one of my personal favorites, graffiti and street art.

The Crafts section takes time to tap into the child hood of every reader. Go back to your younger days 
with a sock buddy tutorial or repurpose a scratched record into a bowl. With this section we wanted 
to ask the question, ‘How do I make this?’ We wanted the title of the magazine, H?W, to not only be 
figurative but also literal. So the crafts section was born.

At H?W we pride ourselves on having something interesting for any reader who may happen upon our 
great publication. Whether it is online, on a newsstand, in the back pocket of the guy standing in front 
of you at the grocery store or at the bottom of a birdcage. We hope to bring the best and most exciting 
knowledge on the daily, or at least four times a year.

We hope you enjoy this magical mystery tour!

H?W ROLE

Our independent magazine is named H?W (HOW) and it is a publication for all those who are 
curious and strive to learn more every day. Created, designed and edited by Beth Blood Smyth, 
Jimmy Crosthwaite and myself. We all developed the magazine and all had different strong 

points in its creation. 

For H?W I have worn many hats. I have written the minutes, been a content contributor, supervised 
design decisions, edited my own and others’ articles, helped with initial logo design and magazine lay 
out, helped design the article planning poll, specified our intended audience and explained why they 
are ideal H?W subscribers, helped to flesh out the House Style guide by improving the specifics about 
capitalization and acronyms of certain words in common useage, and I have been avidly working with 
my team to improve our fact checking and our articles as a whole.

We all decided to split the features up so that we each would write two feature articles and nine articles 
total each. 

I wrote three from Lifestyle: ‘4 Apps to Improve Your Life,’ ‘How to Become a Vegan,’ and ‘How to 
Manage Your Time.’ The vegan article was the feature.

For News and History I wrote one article called ‘10 YouTube Channels to Keep You in the Know.’

For Arts I wrote three articles: ‘Art in Bath,’ ‘What Does it Take to Make a Movie?’ and 

‘How to Make a Name for Yourself on YouTube.’

For the Crafts section I wrote two articles, one was ‘Where to Sell Your Crafts’ and the other was ’Junk 
to Jewels.’

I did not write any articles for the Sports or How section this time but in future issues I plan on ex-
panding my horizons and learning even more about subjects I do not know much about.

I have really loved making H?W and I hope you enjoy what we have done for you, our lovely and
benevolent reader.

MY ROLE IN H?W MAGAZINE



‘How to Become Vegan, Or: How I Learned to Stop Worrying and Love Vegetables’ by 
Madison Lisle (in Lifestyle)

Ok so maybe becoming vegan is not quite that dramatic. But it is a big change, especially for anyone who 
has hinged their entire existence on cheese pizzas and chicken wings. Some people may turn their nos-

es up at the thought of a life without cow’s cheese and burgers. But good news, incorporating more fruits, 
vegetables and vegan options into your diet is not as difficult as it may seem. More good news, nowadays it 
is easier than ever to be vegan, healthy and indulgent. With thousands of vegan food blogs, vegan meet-ups 
and vegan alternatives to almost every food, becoming vegan can be fun and delicious for everyone. 

No matter your reason for wanting to incorporate more vegan choices into your life, these tips and advice 
will help make your transition into vegan-hood a successful, satisfying and delicious trip.

A day in the life of a healthy vegan, and helpful info:

Start your day with a big glass of lemon water and a tall glass of reality.
Any productive day starts with a big glass of ice-cold reality (with a slice of lemon of course for easier diges-
tion). Scientific research collected on PlantBasedResearch.org, which is also a great source for further plant 
based studies, has shown that plant based diets greatly decrease the effects of serious medical conditions 
and help people lose weight. A diet high in fresh fruits and vegetables, low glycemic proteins like nuts and 
seeds, and low in the intake of processed foods and animal protein like meat, cheese and milk can help with 
conditions from acne to energy levels and from chronic pain to diabetes. U.S. 
News and World Report ranked the vegan diet at number seven in the best plant-based diets, number three 
in best diabetes diets, and number five in best diets for heart health. For more research on the vegan diet 
there are plenty of resources for finding out more about health (PlantBasedResearch.org, VeganSociety.
com), vegan nutrients (Peta.org) and even vegan restaurants all over the world (HappyCow.net).

What’s for breakfast? A creamy, delicious smoothie, and some advice on starting your vegan journey off 
right. “The journey of a thousand miles begins with one step,” said Lao Tzu. Now he may not have been 
talking about changing your eating habits but a great piece of advice nonetheless. When starting a new 
journey it is important to accept yourself even if you make mistakes. The best way for a vegan to start their 
day is with a nutrition packed smoothie or juice filled to the brim with frozen bananas, mango and a little 
fresh spinach thrown in. As you continue on your journey your friends and family will ask you questions 
about it and wonder why and how you decided to make a change, and that’s ok! Anyone who asks you 
questions just wants to know more about your lifestyle. Be honest about why you are changing your life, 
accept that some people may not fully understand, and own your decision. 
Another part of starting your journey is to buy good tools. Get yourself a blender or food processor and 
maybe even a vegan cookbook. Don’t feel pressured to make expensive purchases but having the right 
tools does make it feel more official, am I right? And trust me, you’ll be grateful for a blender on a rushed 
morning when all you have time for is a smoothie. Easy as adding in your favorite fresh or frozen fruit, a 
handful of greens, a healthy fat like peanut or almond butter, a dash of flax seeds for added nutrients, and 
you have got a quick, vitamin packed, delicious breakfast!

Exercise is important, and being a vegan athlete is not a myth, there are lots of runners, bodybuilders, 
dancers, etc. who are vegan and stronger than ever. Whether your daily exercise is going for a run, taking a 
bike ride, dancing for an hour, or walking around your neighborhood, any movement is better than nothing. 
If you are an athlete and think going vegan will make you lose muscle mass, energy, or motivation there is 
no need to worry. Just ask tennis star Venus Williams and heavyweight champ Mike Tyson, just two of many 
high intensity vegan athletes all over the world.

Shower off after your run or walk with vegan shower and beauty products. When looking for vegan prod-
ucts, “All you need to do is look for the little ‘Cruelty Free’ sign to make sure it’s ok to use,” said Evelyn Ange-
lopoulos, 21, the ethical vegan blogger of Nourish Not Punish from Melbourne, Australia. Go to websites like 
GoCrueltyFree.org and LeapingBunny.org are great for cruelty free shopping lists and vegan beauty compa-
nies.

Time for afternoon tea and some meal inspiration. As a vegan it’s not all salad and tofu. Use platforms like 
Instagram and Pinterest for vegan meal inspiration, photos, recipes and shopping lists abound. Also use 
websites like Finding Vegan and Food Gawker to find food blogs and recipe ideas for breakfast, lunch and 
dinner.

Here are 10 vegan Instagrams for amazing inspiration and recipes all over the world:
1. Bath: Laura of @LauraCawleyx (Blog: Vegan Tearoom at vegantearoom.blogspot.co.uk) 
2. London: Lizzy of @OhYouSmoothie
3. Surrey: Aimee of @WallFlowerAimee (Blog: Wallflower Girl at wallflowergirl.co.uk)
4. Oxford: Sasha of @TheSashaDiaries (Blog: Oh Holy Basil at oh-holy-basil.com)
5. Chicago: Gigi of @GigiEatsVegan (Tumblr: gigieatsvegan.tumblr.com)
6. San Francisco: Laura of @ImLauraMiller (Blog: imlauramiller.com, YouTube: Raw. Vegan. Not Gross.) 
7. New York City: @MississippiVegan (Twitter: @MississippiVeg)
8. Vancouver:  Emily of @ThisRawsomeVeganLife (Blog: This Rawsome Vegan Life at thisrawsomeveganlife.
com)
9. Melbourne: @_AmyGlen
10. Australia: @PlantBased_Pixie (Blog: plantbased-pixie.com)

Time for lunch and to find out important nutrients your body needs. If you do not eat a varied diet then of-
ten vegans can become low in iron and calcium. When buying non-dairy milk check that it has been fortified 
with calcium. “Make sure you do lots of research on all different types of plant-based foods to make sure you 
never go deficient on anything, e.g. iron,” said Angelopoulos. Eat plenty of iron rich vegetables like mush-
rooms, spinach and chard. 
And by all means don’t limit yourself. Foods from all over the world have options for vegans, think penne 
pasta with marinara, vegetable chow mein, and veggie falafel wraps. There is something for everyone, with 
any allergy, on any budget in the vegan world.

Dinner is for sharing. Invite friends over and share your journey, don’t hide it and don’t be afraid of what 
other people may think. As Kristina Carrillo-Bucaram, a raw vegan vlogger of Fully Raw Kristina, says, “Re-
member to share with your family and friends.” Don’t separate yourself from your meat-eating friends and 
family, get them involved and excited about the same things you are. Plus, there’s a whole community of 
people out there that have been vegan for years and they are glad to talk and share with anyone advice for 
an interested vegan.

Welcome to dessert, and the sweet side of being vegan. It is a sweet life of vegan-hood, just check out 
Katie’s, of Chocolate Covered Katie, mouth-watering cocoa creations and Saskia’s, of Naturally Sassy, English 
inspired delicacies. Every vegan blog will have a sweets section that covers delicious treats from apple crum-
ble to chocolate brownies, lemon tarts to caramel swirl ice cream, and all easy enough to make at home. It 
may be hard to believe but soon you will not be craving a Dairy Milk after dinner but a homemade choco-
late and beetroot brownie. 

Have a cup of herbal tea and fall asleep with a stomach full of plants. Understandably it is difficult to change 
your lifestyle and incorporate more plants and healthy choices into your diet while wading through the 
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plethora of information on diet and health in the world today. Discovering what diet works best for you is a 
process that can take many years, trial and error, and often the help of a medical professional. 

Love yourself and take it one day at a time. Whether you are interested in experimenting with vegan food 
for the first time or if you are already vegan, there are always opportunities to find new recipes and new 
dishes that are healthy, delicious, and more than a little indulgent. ‘Veganism is a lifestyle full of love, com-
passion, peace and joy,’ said Angelopoulos. Happy eating!

Reward yourself for making more vegan choices with Evelyn Angelopoulos’, from Nourish Not Punish, mixed 
berry & chia brownies, ‘delicious and nutritious brownies [that are] vegan, refined sugar free, gluten free & 
healthy enough for breakfast,’ said Angelopoulos.

Ingredients:
Dry:
1 cup almond meal
½ cup banana flour (Can sub with buckwheat, rice, oat, sorghum or regular plain flour) 
1/3 cup raw cacao powder
2/3 cup coconut sugar 
1 tbsp chia seeds
1 tbsp baking powder
1 tsp cinnamon, optional

Wet:
1 chia ‘egg’ (1tbsp chia seeds mixed with 3 tbsp water, left for ten minutes to ‘gel’)
½ cup soy milk (or other plant based milk) 
1 cup mixed berries

Method:
1. Preheat your oven to 180 degrees Celsius (fan forced) & grease a small cake/brownie tin.
2. Place all the dry ingredients into a large bowl.
3. Stir the soy milk into the bowl, followed by stirring in the chia ‘egg’.
4. Lastly, mix in the berries.
5. Transfer the cake batter into your prepared tin and put into the oven to bake for approx. 55 minutes to an 
hour.
6. Check on the brownies, placing a skewer in the middle. If it comes out clean, then the brownies are ready.
7. Allow the brownies to cool completely before cutting into squares!

Interview questions with Evelyn Angelopoulos, ethical vegan blogger (source from the ‘How to Become 
Vegan’)

What are a few pieces of advice you would give to someone going vegan?
For you, what is the most satisfying part about being vegan?
What is your favorite recipe you have created so far? (Either on the blog or off)
Any words of wisdom for anyone struggling with the vegan lifestyle?

‘How to Become a Vegan’ Feature with edits

34 | 294221 294221 | 35
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The process of writing and then editing another writer’s work is increibly important to a successful 
magazine. To uphold the highest industry standard of correct-ness, originality and conscientious re-
porting should be at the top of any experienced journalist’s lift of importance. and its truthfulness
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‘How to Effectively Manage your Time’ by Madison Lisle (in Lifestyle)

Of course I didn’t write this article an hour before its deadline. Of course I planned it weeks in 
advance, wrote out a schedule and set personal deadlines so I wouldn’t need to rush at the last 

minute. Well, maybe not. The truth is we could all use some help when it comes to time manage-
ment. Whether it is for work or school or even keeping track of daily life. So how do you effectively 
manage your time without adding extra stress to your life? And more importantly, how do you stick 
to those plans once you’ve made them? Read on to learn how.

Motivate Yourself.
According to Sandra Swenson-Scott, a California based business and life planning coach, “Motiva-
tion and planning are both equally important, but the first step is understanding your priorities.” 
Her company, Clear Vision Coaching, has helped hundreds of people get their lives and businesses 
on track with her advice. Swenson-Scott has 25 years of experience as an educator, training manag-
er and business management professional in the fields of human resource development, sales and 
marketing, leadership development, and business management.

Motivation also comes from being happy and relaxed in your environment so it is important to 
work at a time and place you feel comfortable. If you like to work at night then plan to work at 
night, or if you function better in the morning, get up early and start your day. 

“You have to find your happy place,” said Cin Peeler, 20, a creative and professional writing student 
at Bath Spa University. Figure out where you are most productive and work in those places. Wheth-
er the creative chaos of a coffee shop suits you, or studying in a park is your spot, or the quiet of the 
library is for you, go there and power through.

Prioritize.
“Time management is knowing what your priorities are and applying your resources – time, ener-
gy, money – appropriately,” said Swenson-Scott. She also says that each day you work on a project 
should all work toward the “end goal” so keep your deadline or due date in mind and be account-
able.

Make a list and stick to it.
When making a list, Swenson-Scott recommends creating a plan for a one-month period. “Write 
the goals down, break the goals into tasks, then decide each week what tasks need to be complet-
ed. Once you have a weekly list of tasks, you can break them down into daily tasks and focus on the 
top three tasks each day,” she said. At the end of each day you can reexamine your list and make 
changes as needed.

To avoid distraction and stick to your list, commitment will become your best friend. “Commitment 
means being willing to say no to anything or anyone that does not support your priorities,” said 
Swenson-Scott. If certain people or situations distract you or make you forget about your goals, 
separate yourself from those situations. Make your list of goals a list to live by, at least while you are 
working. “Giving in to distractions is simply taking the path of least resistance,” said Swenson-Scott.

Pay Attention.
Linda Stone coined the phrase “continuous partial attention” back in 1998 when she was work-
ing with budding companies Microsoft and Apple. It has since been used to describe the state of 
constant semi-awareness that plagues many people connected to technology in a modern society. 
In a 2013 interview with The Atlantic Stone said, “We need different attention strategies in different 
contexts. The important thing for us as humans is to have the capacity to tap the attention strategy 
that will best serve us in any given moment.” 

She explains that the way to stay focused on any given task is not only to minimize technological 
distractions like smartphones and tablets but also to give it the type of attention the activity needs. 
Some activities need more focus than others and it is our own responsibility to use our attention to 
its fullest capacity. 

To become more focused on a single task Stone suggests changing your “attention strategy” by 
“bringing [your] body and mind to the same place at the same time.” Much like meditation this 
strategy encourages stillness both physically and mentally to connect your body and mind to form 
a stronger bond of attention and focus.

Stone calls attention “the most powerful tool of the human spirit” according to her website. When 
we think of attention as a tool to our success, and not as an ability we either have or do not have, 
the way we focus changes. 

The next time an episode on Netflix seems more appealing than starting an essay, think of the way 
you are using your attention. Are you going to dial it down to watch something or are you going to 
wield this tool of power to create something worthwhile? Whether that is research for a history pre-
sentation, an essay, a new project for your job, or even an underappreciated hobby, take the time 
to ask yourself how you want to focus your attention and how much attention your actions and 
activities need. Stay present, stay relaxed and use your time and energy to create, not to vegetate. 

FINAL EDITED H?W ARTICLE:
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Interview questions with Sandra-Swenson Scott, Business and Life coach (source from ‘How to 
Effectively Manage Your Time’)

Time management questions:

What is the most important part of time management? Motivation? Planning?
How do you propose someone forms good habits?
How can students avoid distractions?
If motivation is someone’s issue what would you recommend to get motivated?
What are your thoughts on list making when it comes to organization? Helpful or is there a better 
way to organize?
What is the difference between organizing a business

H?W CONTRIBUTION
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Editing Articles
The editing advice I have here is almost the same as my editing advice and editing ethic I explained in 
the milk. section ‘Editing + Professional Standards’ on Page 20. 

Because H?W’s subject matter is so diverse and we take it upon ourselves to teach others, attention to 
truth and fact are especially necessary. In H?W, I edited another team member’s article and I noticed 
some information that seemed outlandish and strange. The team member said the information was 
unconfirmed and from a source that was neither credible nor memorable. Because of this and for fear 
of giving out potentially dangerous medical advice in this case, we decided to remove the unverified in-

formation and replace it with something else that was equally as relevant yet not even near as wild and 
untrue. When in doubt, take it out. Better to be a few words short in an article that to endanger your 
readers. So take care of your readers and take care of your reputation as a respectable and trustworthy 

journalist.
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H?W AUDIENCE + MARKETING

House Style with edits (far left). Target audience 
group discussion (near left). The final edited 
House Style manual and the completed business 
plan, that includes audience demographics, are 
in the Appendix on Page 49.

We used Trello, an online planning platform, to organize our initial ideas and form an idea of what our 
audience would be like. (See Page 48 and Page 49 of the Appendix for more planning and minutes)

Research on Similar Niche Magazines:
Although H?W is an independent magazine unlike any other, either online or in print, it does draw 
inspiration from magazines like ‘Real Simple’ and ‘National Geographic’ and programs like the televi-
sion show ‘How It’s Made.’ We would also have a somewhat similar audience to those forms of media. 
Especially since I feel like H?W would appeal to the home-in-the-middle-of-the-day crowd, like house 
wives, retired couples, and the young part-time workers. 

H?W is similar to ‘Real Simple’ for our simple inner design and a writing style that is informative yet 
fun, we also deal with similar subject matter just not quite as wide as range. ‘National Geographic’ for 

their photo style, attention to detail and age range 
of readers. And of course the television show, 
‘How It’s Made’ for our clear similarities its sub-
ject matter. Although they do not branch out into 
news, history and lifestyle, they just stick with ex-
plaining, surprise surprise, how things are made.
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What do you want to know about?

Politics, History, Current Events and Business

1. What current event would you like to know more about?
a. The Boko Harem in Nigeria
b. The war in Syria
c. British election
d. The recession

Lifestyle

1. What languages are you most interested in learning?
a. Arabic
b. Mandarin
c. Italian
d. Russian
e. Greek
2. How to manage your life
a. Time budgeting
b. Money budgeting

Arts
1. Would you like to learn how movies are made? From script acquisition to filming to editing and 
production.
a. Yes
b. No
2. Would you like to learn how an orchestra works together? How they are chosen etc.
a. Yes
b. No

Sport

1. Which of these sports would you like to understand and know the history of the most?
a. American football
b. Baseball
c. Other_______________________________

Crafts
1. What would you like to make yourself? In what DIY’s are you interested? (for example: How is soap 
made, How to make your own blog, etc.)

H?W PLANNING ARTICLE 
POLL

How

1. If it breaks how to fix it
a. Broken taps 
b. calcification
2. Which of these household items would you be most interested in understanding?
a. How a battery works
b. How a T.V works
3. Would you like to learn how it’s made?
a. Whiskey
b. Photographs

What are you interested in learning? Or are you knowledgeable in a certain field that you would like to 
share with others? If so, what topics?

Suggestions for other topics:

Thank you so much for taking this poll! 
The team at H?W magazine will keep you posted on the magazine’s progress.
We are excited to hear back from you!

APPENDIX



Edits I have made to the authors’ bio page in H?W. Final 
draft can be found in the Appendix on Page 46.
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Edits I have made to the authors’ bio page in H?W. 
Final draft can be found in the Appendix on Page 
46.
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H?W Business Plan link to Power Point: Click Here 

H?W Business Plan link to PDF: Click Here

H?W House Style Manual: Click Here 

H?W BUSINESS PLAN + 
HOUSE STYE MANUAL

file:/Users/madisonlisle/Downloads/H_W%20Business%20Plan2.pptx
file:/Users/madisonlisle/Downloads/H_W%20Business%20Plan2.pdf
file:/Users/madisonlisle/Downloads/how%20house%20style%20and%20business%20plan.pdf
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The Huffington Post. Skim Milk. 2014. Michigan Univeristy, Ann Arbor. Spoon University. 1 May, 
2015.
[milk logo added by Madison Lisle, the background photo is courtesy of The Huffington Post]
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